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It is no understatement to say that London Fash-

ion Week is the pinnacle date of the annual fash-
ion calendar. Regardless of who you are, you can 

guarantee that this immensely influential week shall 
trickle down and impact upon your attire within the 
upcoming months and even year ahead, as new trends 
are set and new styles cemented. Though individuals 
may have their own interpretation of this week, we 
should all take one note from LFW - that it is a cel-
ebration. This recent schedule saw a commemoration 
and inclusion of all. The most striking and exciting 
component to come from LFW to my mind is that of 
the eager beginnings of small designers. Though Hogg, 
Pugh and Versace may be untouchable names in their 
own respect, I find it the most exciting to see the new 
names - Findikoglu, Nicopanda and Fashion East are 
some notable ones to keep in mind. They deserve to be 
viewed in the same sphere, as they are the Versaces of 
tomorrow. 
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Fashion is glamorous. That’s one thing that I 
learnt not to be entirely true at LFW. Trying to 
organise a team of writers and photographers 

whilst navigating through London in a business-like 
manner, I felt more like Anne Hathaway than Meryl 
Streep in that film. After sneaking backstage, my im-
pressions were proved correct. Despite the misconcep-
tion that fashion revolves around what appears in high 
street stores or designer labels, the industry has so 
much more depth than that. Backstage, no one is wear-
ing the ‘high fashion’ gear. It may cater to the wealthy 
and vain, but it is remarkable that months of planning 
and designing is all delivered in a 30 minute catwalk 
show. Fashion is like a conveyer belt of new content. 
With modern technology, designers are pushed even 
further to be innovative. I chuckled to myself to see 
people scrolling down instagram, hashtag #ootd 
#streetstyle #90sgal. If there’s one week that any lover 
of clothes should experience, it’s LFW.

Dale Lyster Jenny Cao
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Faustine Steinmetz

kaimin

ashley williams

denim

fable warriors

sportswear cowboy

mimi wade

marta jacobowski

FORMAL WEAR

Marta Jacobowski ap-
plies the lens of youth 
to her recent collection, 
in banging the drum of 
women’s sexuality and 
inner strength. 

nostalgic imagery

dilara findikoglu

purgatory fashion

NICOPANDA

90s pop

house of mea

alternative accessories 

Photography by JESSIE LAITINEN, @FAUSTINESTEINMETZ, KT AULETA,  ASHLEY WILLIAMS, MIMI WADE,  NICOPANDA,  
SARAH PIANTADOSI AND MARKO MARSENIC

Distressed denim takes 
a new turn as craftsman-
ship is held at greater 
value than trend in Faus-
tine Steinmetz. Titled ‘Fable Warrior’, 

Kaimin explores ideas 
of fetish and eroticism in  
their most recent collec-
tion.

Ashley Williams’ most 
recent collection comes 
with a Kate Bush vibe, 
focussing upon paradise 
and paranoia. 

Mimi Wade provides 
an alternative to school 
uniform in her current 
collection, with omni-
present youth. 

Living up to his “fuck 
fashion” motto, decades 
collide in Nicopanda A/
W17.

Entitled ‘New World Or-
der’, Findikoglu explor-
ers a post-apolocalyptic 
world in her recent col-
lection.

Debut talents emerge 
from the Middle East, 
Asia and India with 
House of MEA A/W17.



House of Middle East Asia
the middle east, asia and india come into the forefront at london fashion week
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Written by DALE LYSTER  Photography by MARKO MARSENIC

H
ouse of Middle East Asia is 
a fashion house which was 
created to nurture upcom-
ing talent from the Middle 
East, Asia and India. This 

initiative was created to allow for a glo-
balised, equal talent field for all, including 
Felix Bendish, Kajal Patel and Nivedita Sa-
boo, who were featured in the show.

Entitled ‘Oxygen’, Felix Bendish 
launched his collection with unparalleled 
accessories, textiles, and silhouettes. Models 
were complemented by crystalised oxygen 
masks, chest plates in heart silhouettes, with 
feathers, wool, lurex and chiffons complet-
ing Bendish’s trademark vision. The general 
palette of the collection came with hues of 
cream, underneath added reds and greens. 

The Bendish design house appeals to the 
haute couture tradition of India. Frequently 
donned in Hollywood movies, Bendish’s 
pieces aim for beauty while targeting indi-
viduals at a personal level. From tailoring to 
bridal gowns, Bendish offers flare through-
out with his unique Indian tailoring and 
pieces ranging from clutches to headgear. 

Alongside Bendish, Kajal Patel debuted 
his ‘Gold Collection’ at this year’s House of 
Middle East Asia. It adopted the theme of 
bridal and occasion wear through a strong  
focus upon dresses in rich hues encapsulat-
ing silks, chiffon and embroidered cottons. 

An equilibrium was reached in bal-
ancing traditional Indian approaches with 
a more modern perspective upon Indian 
bridal wear. The pieces were inspired by 

rich handicraft and heritage, with fabrics 
from Patel’s Indian roots. The collection 
encapsulates the power of modern women, 
with silhouettes and golds reflecting this. 
Regardless of aiming for an exuberant aes-
thetic, this is not reflected in the price, due 
to Patel’s longing to bring the high class de-
signs to the masses.

Established in 2007, Patel launched 
her talent upon the fashion world. Her de-
sign was undoubtedly distinguished by her 
desire for rich textiles which reflect her In-
dian background. Based in London, Kajal’s 
designs celebrate Indian handicraft and the 
versatility of the modern female through her 
innovative cuts and unique colour contrasts.

To complete the trio of House of Middle 
East Asia this year, Nivedita Saboo launched 

her untitled menswear collection to a recep-
tion of raving reviews. Conventional blue 
and black jeans contrasted with woolen 
fabrics as well as  leather embellishments 
and monochrome detailing. Mirroring this, 
her womenswear line had a combination of 
leather, wools and chiffon; the overarching 
theme of the two presentations was an in-
tergration of western shapes and textures, 
with traditional Indian techniques. 

Nivedita Saboo creatively engineers 
enigmatic, effervescent and ingenious cou-
turier in her work. She utilises her craft to 
harmonise the differing cultures and ideas 
that inspire her in a nuanced reflection of 
the world around her. Oscar Wilde is one of 
her grestest inspirations, with classical lit-
erature ever-present within her collections. 



Phoebe English
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Written by CHLOE KENT Photography by MARIA KALINOWSKA

T
he Fitzrovia Chapel sits nestled in Pearson 
Square, enclosed on all sides by a conglomera-
tion of sleek, expensive residential buildings 
and office spaces. It’s a stark juxtaposition, and 
a beautifully restored building; an unexpected 

surprise situated in the heart of London. 
Inside, the woody aroma of frankincense fills the build-

ing, as the crowds file in for Phoebe English’s latest presen-
tation. 

The space inside is adorned with floral pieces designed 
by Maison de Fleurs, the walls encrusted with stunning mo-
saic – it’s a visual spectacle like nothing else seen all week. 

There’s a post-apocalyptic feel to it all, the models’ 
outfits each composed of a number of pieces knotted and 
draped on top of each other, so that it’s difficult to tell when 
one garment ends and another begins. The clothes look like 

they’ve been pieced together after the fall of civilisation: re-
sources scarce, attire assembled from whatever is available. 
This isn’t to say it appears poorly thought out; it’s clear that 
everything has been designed with intense scrutiny and 
care. It feels fitting in a presentation where each model has 
an ideological concept one would associate with the fall of 
man emblazoned across their face. 

As you enter the chapel, you’re confronted with the 
more negative figureheads; the models representing Tyr-
anny and Fear are particularly striking, greasy dishwater 
blonde hair brushed over their faces, Tyranny standing in 
a barbed wire ring whilst Fear stands against a backdrop 
of twisted black hunks of metal and wood which bear a 
striking resemblance to the iron throne. However, heading 
towards the back of the room, a model representing Hope 
stands at the head of the chapel, lit from all angles, the light 

at the end of the tunnel. 
The presentation implores us to feel positive towards 

the future, to unite against the uncertain times we’re liv-
ing in, the dark clouds looming on the political horizon. 
English’s collection becomes a message of optimism, of 
resistance, of feminine power. Much like the blue lipstick 
smudged around one model’s mouth, our future is blurry – it 
takes this kind of unity to rally against the uncertainty. 

It’s clear this notion resonates with the visitors to Eng-
lish’s presentation, as the space is crowded with mesmorised 
spectactors fixated on capturing every detail of the presen-
tation. There is an element of claustrophobia that forces 
engagement with the pieces. This captivates the viewer in 
a indiscernable way which communicates Phoebe English’s 
depiction of the fall of man in a way that is both enduring 
and imposible to define.  

a captivating display of the fall of mankind



Katie Ann McGuigan
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Le Kilt’s founder Samantha Mc-
Coach capitalised on her family’s kilt-
making heritage in her presentation at 
London Fashion Week this year. The 
label preserves the traditional, expert 
tailoring handed down from McCoach’s 
grandmother’s 40 years of kilt-making 
experience, while lending a modern rel-
evance to the kilt as a piece.

There is a 60s atmosphere to the 
collection which is reappropriated to ap-
pear both nostalgic and modern thanks 
to the blunt, modern cuts and pastel 
tones interspersed with bold reds and 
slate greys. Blending an element of girl-
ishness with grit, sleekness with grunge, 
Le Kilt snatches her collection from the 
brink of wistful sentimentalism: doll-
eyes framed by Twiggy-style lashes are 
framed by fierce eyebrows, while pleated 
A-line skirts with demure hemlines are 
accompanied by structured, military-
style ankle boots and fingerless knitted 
gloves.

The setting of the presentation de-
mands that the presentation’s departure 
from idealised girlishness is understood, 
as the female face and body are decon-
structed by blocks, placed one on top of 
another, each depicting a decontextual-
ised element of the female form. 

Rose-coloured lighting, a live string 
quartet and berets all accumulate to pro-
vide a Wes Anderson-esque, immaculate 
idealism of the female. However, what 
Le Kilt manages to achieve is a precise 
blend of this idealism with elements of 
highland tenacity needling through.

Written by MARIA KALINOWSKA & AMELIA CLARKE Photography by MARIA KALINOWSKA

Le kilt
Written by AMELIA CLARKE 

Photography by JENNY CAO

Katie Ann McGuigan is a label that immediately catches the eye with its signature eccentric shapes and vivid colours. McGuigan provides ready-to-wear pieces, which could have 
hidden in the shadows next to the more elaborate and glittery collections at London Fashion Week. Nevertheless, they remain boldly in the limelight due to their relative wearability 
as well as their arresting and quirky appearance. The collection relies on texture to bridge the gap between street style and runway aesthetic: tweed, over-sized, notched lapels provide 
recognisable shape while duffle padding and large pockets - a significant inclusion in a womenswear label - make significant contributions towards this brand’s capability to cater 
practically to the buyer. McGuigan’s primary inspiration comes from Michal Chelbin’s photography of people and life in the Ukraine, in particular his work Sailboats and Swans, a 
photo series of Russian and Ukrainian youth prisons which she finds “powerful and captivating.”  In addition, her noted love for primary colours and how they contrast and work 
with each other clearly comes through in the striking collection. Ultimately, McGuigan’s relationship with street style is clearly symbiotic: real people, captured by Chelbin, inspire 
the collection and in turn, the ready-to-wear collection is made to be accessible to anyone.

a symbiotic convergence of striking design and wearability

SCOTLAND FOR THE WEEKEND



Nicola Formichetti, the Italian-Japanese fashion director 
and editor is most known for his role as the artistic di-
rector of the italian fashion label Diesel, and formerly 

Mugler. Not a surprise then, that he has been referred to as one 
of the most influential creative forces working in the industry 
today. Alongside his brother, Nicola created what has come to be 
known today as Nicopanda, based upon a cartoon panda that is 
supposedly a nod to the director himself.

One to repeatedly declare he is no elitist in his approach to 
fashion, he has been often one to jokingly use the phrase “fuck 
fashion”. Formichetti would joke about this, though he may 
have loved fashion, he wished to explode, ruin and then recreate 
it. Thus, he didn’t want any status or pretence attached to his 
fashion, he wanted it to be something that his fans could simply 
acquire - beautiful, tangible and most importantly, something 
from the inside. 

Decades collide in Nicopanda’s A/W17 collection as 80’s Japa-
nese pop meets 90’s British rock, with the collection introduced 
alongside an extract of Blur’s ‘Girls and Boys’. His recent col-
lection harks back to an era of skate parks and MTV in which 
ringer t-shirts, tracksuits, classic puffers and thrift store cardi-
gans were the uniform of the youth.

Nicopanda
The former artisitc director of diesel launches his recent collection at lfw

Words by DALE LYSTER  Photography by NICOPANDA

Edeline Lee
a dynamic fusion of androgeny and femininity

Written by JENNY CAO Photography by MARKO MARSENIC & JENNY CAO

Upon entering the Oxo tower, one of the 
first presentations of LFW is framed by 
white, crumbling paint walls which  are 

supported by the cold, concrete ground. Alone 
in this setting lies the whisky bar and a grand pi-
ano  played by a incredibly talented pianist; Bella  
is sporting a yellow dress with matching shoes.  
 
Walking up the stairs leading to the presenta-
tion, a sullen looking man surprises  the guests in 
a corner as he plays the xylophone. The sternness 
of these participating background musicians are 
perhaps illustrating a theme of prodigy and talent.  
 
Closely related, on first look, Edeline Lee’s pres-
entation manifests a collection of single block col-
oured, straight cut dresses with added quirks and 
splashes of contrasting colours. Flared sleeves are 
paired up with layered, diagonal cut skirts, all with 
Edeline Lee’s unique trademark of this year’s col-
lection: circle shapes around the nipples to em-
phasise the femininity of the otherwise androgy-
nous style that Lee adopts this year. Edeline Lee’s 
clothes are styled for the ‘future lady’.
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Street 
Style

Written by JENNY CAO
Photography by JENNY CAO & MARKO MARSENIC 

F
rom candy pop queens to vintage 
goths, it seems that no street styl-
ist appears to be alike. After pack-
ing enough clothes for three weeks, 
it felt embarrasing to think that my 

planned outfits actually had no impact. I was 
left with a bitter taste of envy, lacking all sense 
of creativity, but experiencing LFW outside of 
the catwalk and shows emphasised how diverse 
fashion is and what a reflection it is on individ-
ual personalities. 

While some designers may wince at the 
mismatched fabrics and explosions of pat-
terns that might not make visual sense, brav-
ery and a love for art in fashion is something 
you can learn from first-hand observation. 
Yet fashion isn’t just about appearance. Wait-
ing in line for Pam Hogg at Freemasons Hall, 
Bwoy London (above right) appears with a 
well crafted, handmade Lego mask. For Bwoy 
London,  toys  definitely have a place in fash-
ion,  specifically in the element of its design. 
While his mask may act like a mask (pun in-
tended), it is clear that his unique designs are 
an expression of his personal and public self.   

His craftmanship, as once stated in an inter-
view, stemmed from his dad’s refusal to buy 
him toys other than Lego as a child. He was  
asked as a child: “Why don’t you go make your 
toys out of Lego?” From thereon, he turned his 
playtime into an artistic hobby. He proves that 
fashion is  an art, and you could argue that art 
can be made out of anything. 

For example, think of Lady Ga-
ga’s 2010 controversial meat dress.  
It’s important to think about the fact that the 
process of creating an outfit, can be just as 
important as the end appearance itself. While 
clothes can be bought cheaply, quickly and eas-
ily on the high street, for many, presentation of 
style takes creative thought and time. Custom-
made fabrics, handmade tailored skirts, charity 
and vintage finds all can be combined to cre-
ate individual styles that will differ completely 
from person to person. Fabric prints are in-
spired by many historical eras, accessories from 
animals (above, top left) and inanimate objects 
(see bottom left on left) these are just some of 
the ways that fashion truly looks diverse, acces-
sible and forward thinking. 



Soundtracked by a bass-heavy med-
ley of Gregorian chants, Lady Gaga, 
and Empire of the Sun, Ashley 

Isham's A/W17 collection is an extrava-
gant, opulent display. A conglomeration 
of heavily-contoured gold-lipped mod-
els strutted down the runway clad in 
an impressive collection of pieces 
from the Singaporean designer.

It was a catwalk which show-
cased excess and revelled in the 
flamboyant, featuring gaudy flo-
ral prints, faces framed with or-
nate pastel cages, and earrings 

so heavy they're affixed to a headband 
instead of resting in anybody's earlobes. 

Much like Isham's past work, these are 
outfits which cater to a grandiose aes-
thetic – you can tell he's dressed Flor-
ence Welch in the past, moreso in the 
menswear than the women's, with ele-

gantly slouchy pantsuits featuring 
heavily on the runway.

The pieces feel like they're 
tailored for a seaside resort on an-

other planet, something you'd wear 
sipping a cocktail on the beaches 
of a far-flung galaxy. Particularly 

striking is an outfit of an understated 
aquamarine dress, paired with foot-tall 
headdress fashioned from bedazzled 
wooden fans – it makes the wearer 
look like intergalactic royalty.

This is not to say the collection 
limited itself to one distinct image, 
with fluditiy and contrast laying a 
great role throughout.

What's so striking about Isham's 
work is that he takes a wearable 
silhouette and pushes it to its 
limits. So many high-fashion de-
signers create a completely oth-

erworldly visage. Just look at Katie 
Ann McGuigan's collection this 
season, featuring women in such 
oversized clothes they began to 
resemble extremely glamorous 
pompoms. But Isham takes a dif-
ferent track – his collection is still 

just as outrageous and over-the-top, 
but without warping the recognisable 
boundaries of the body. 

Instead his designs manage to 
be impactful without traversing into 
the realm of the moderately ridicu-
lous. 

Ashley Isham

LAMA JOUNI

A blend of Middle Eastern 
and Parisian aesthetic, 
Lama Jouni's A/W17 col-

lection is a striking conveyor 
belt of gorgeous wearable 
pieces. Citing the French 
colonisation of Lebanon 
as an inspiration, Jou-

ni's work aims to gener-
ate something positive 
out of tragedy.

Self-assured delica-
cy permeates the catwalk, 
with a combination of 
casual and formal piec-

es, soft cropped hoodies 
followed by asymmetrical 
cocktail dresses with a water-

fall of fabric from shoulder to 
hip. The collection is mainly 
monochrome, with the occasional 

pop of mint or cranberry, and sporadic flo-
ral adornments. It oozes sophistication, 
exudes elegance, and is a picture of cross-

cultural refinement. Instead of 
presenting the imagery of 
the two countries at war 
with one another, they be-
come a harmonious blend 
of the graceful and the ur-
ban: enormous gold hoop 
earrings and loose, flow-
ing trousers and skirts. The 
models appear to carry in 
their walk a certain savoir 
faire – of course, everyone on 
the runway is expected to appear 
confident and poised, but Jouni's 

girls appear to have an extra sprin-
kling of sass in their gait. This isn't 
a collection which would work as a 
presentation – the model's move-

ment is essential to showcase the 
flow of the fabrics, particularly in 

the case of a chic black dress 
with a stunning flimsy floral 
train which billows out as the 
wearer walks.

Particularly impres-
sive is the fact that this 
is Jouni's debut collec-
tion – she's trained 
at well-established 
fashion houses such 
as Balmain and Reed 

Krakoff, and this has 
clearly served her well. The 
collection takes you on an 
innovative journey of the 

designer's personal politics, 
and it'll be exciting to see 
what kind of creative direc-
tion she takes in the future.

Written by CHLOE KENT  Photography by MARKO MARSENIC & MARIA KALINOWSKA

FLORAL FOR THE ROYAL

Written by CHLOE KENT Photography by MARKO MARSENIC & MARIA KALINOWSKA

LONDON, PARIS AND THE MIDDLE EAST
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Cimone

T
his year’s highly 
anticipated run-
way from CIMONE 
saw an algamation 
of many things. 

Serious faces and fiercely el-
egant styles descended from the 
monotonal catwalk, manifesting 
strength in versatility, with de-
signs catering to those who aren’t 
afraid to make stylistically bold 
statements without standing out 
too far from the crowd. We saw 
variations of past trends such as 
tartan, peplum tops, dogtooth 
and contrasting block coloured 
stripes, CIMONE showcasing 
how they can return at any time, 
evidently so in cyclical industry 
like fashion. Yet CIMONE man-
ages to discredit the idea that 
these patterns count as trends 
alone and instead focuses on the 
cuts and designs of the garments 
instead. 

Many outfits displayed 
provoking structurally shaped 
sleeves, raised shoulders and 
oversized collars that sees Winter 
Gothic Queen as a statement fit 
to describe each of the models. 

What’s particularly unique 
about this collection is the artis-
tic make up direction. The mod-
els were caked in white facepaint 
with painted white eyebrows, 
and wore devilish white contact 
lenses which emphasised the 
presence of pupil as though they 
intended to pierce into the eyes 
of the spectator. The hair designs 
were also particularly striking 
with the bow line shapes, baby 
bangs and side geisha buns. 

Adopting a gothic theme, 
colours such as red, blue, black, 
white and grey are promi-
nent. These simple colours and 
straight-cut tailoring have a feel 
of professionalism that can be 
seen in the corporate world. 

Power exuberates from 
these flamboyant sleeves which 
manage to create an illusion of  
grandeur and large physicality. 
While there is an expectation, 
particularly for women, to dress a 
certain way in the workplace, CI-
MONE recreates the traditional, 
modest looking corporate wear 
by bringing flare to work fashion, 
and ultimately confidence that 
many fashion lovers can adopt.

Written by JENNY CAO 
Photography by MARKO 
MARSENIC

THE DEVIL WEARS CIMONE - shaking up the past (trends)



§	 	
	
	Originating	 from	 Taipei,	 Taiwan,	 Malan	 Breton	 is	 a	 boundary-

pushing	designer	with	his	own	signature	approach	to	fashion.	
He	 is	 most	 noted	 for	 his	 bridal,	

underwear	 and	 cosmetic	 lines,	 specifi-
cally	applying	his	touch	to	detailing,	ethe-
reality	 and	 merging	 approach	 to	 fabrics.	
A	 growing	 designer	 in	 his	 field,	 he	 has	
been	acclaimed	by	a	variety	of	respected	
institutions,	with	RGI’s	Rising	Star	award	
and	 the	 European	 Fashion	 Council’s	
Eirene	award	secured	firmly	in	his	trophy	
cabinet.	 The	 original	 centrepiece	 for	 the	
inspiration	 of	 the	 A/W17	 collection	 was	
Sir	Charles	Chaplin,	echoing	his	vision	to	
provide	positivity,	 even	 in	 the	darkest	of	
times.

§	 	 	
	

paul costelloE 
an archaic view of luxury is rebirthed in classic costelloe
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Written by DALE LYSTER Photography by JENNY CAO

malan breton
hollywood glamour is reborn in fantome
Written by DALE LYSTER Photography by MARKO MARSENIC

Creativity,	 texture	 and	 traditional	 designs	 are	 continually	 driven	 towards	 in	
Paul	Costelloe’s	trademark	vision.	For	his	A/W17	collection,	Costelloe	brought	
the	essence	and	extravagance	of	the	16th	century,	alongside	militarian	themes	

from	the	modern	day.	Binary	forces	were	ever-present	in	the	collection	with	exuber-
ant	pairs	throughout	the	show.	Silver	hues	mirrored	one	another	in	both	male	suits	

and	female	dresses.	Through	the	pallette	adopted,	it	was	
clear	that	luxury	was	an	aspiration	of	the	collection,	with	
colours	drawn	from	an	archaic	view	of	prestige.	However,	
this	is	not	to	say	that	historic	perspectives	were	limited	to	
the	pallette	alone,	with	cuttings	crossing	borders;	volumi-
nous	sleeves	featured	throughout	the	show	with	a	passing	
nod	to	Tudor	dresses,	 jackets	came	with	oversized	cuffs	
and	shirts	came	in	a	silk,	ruffled	approach.	Added	to	the	
cuttings	themselves,	 traditional	16th	century	approaches	
were	adopted	through	the	design	scheme	of	the	show	it-
self.	Models	were	clad	in	floral	patterns,	tweeds	and	lace,	
though	what	differentiated	them	was	the	present	human	
residing	underneath.	Though	there	may	have	been	con-
stant	variations	to	the	show,	there	was	a	continuous	fluid-
ity	to	the	cuttings.	Costelloe	seems	to	adopt	a	trend	that	
many	designers	are	leaning	towards	in	shying	away	from	
the	traditional	tight	fittings.



Pam Hogg
gothic takes military takes 50s housewives at the iconic pam hogg’s ‘army of lovers’
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Written by DALE LYSTER  Photography by MARKO MARSENIC

Scottish born musician and designer Pam Hogg 
has dressed the canon of rock and pop almost as 
much as she has appeared among them. Her mu-
sical days have remained with her with punk rock 
playing a heavy role in her aesthetics. Whenever 
one views a Hogg collection, one is aware that 
each component comes from the mind of Hogg, 
with her production, direction and the creation of 
the presentationsstraight from the designer. Hogg 
centred herself in London’s post-punk movement 
in the eighties, catching the attention of many 

with her bold, organic designs. Never one to shy 
from statements, one of her most memorable and 
important collections was her unexpected A/W 
14 presentation, collaborating with Amnesty In-
ternational to acknowledge Pussy Riot in time for 
the Russian Winter Olympics. The collection was 
entitled ‘Courage’ and highlighted the struggle of 
Pussy Riot and gay rights in Russia and globally. 
There is no question that the lifelong achieve-
ment award that she received from the Scottish 
Fashion Council was well deserved.

O
ne of the pinnacle mo-
ments of the London 
Fashion Week calen-
dar was that of the 
legendary Pam Hogg. 

Eager attendees included a recognis-
able line up, from the likes of Noel 
Fielding to Lisa Snowdon, waiting 
in anticipation of her expectedly or-
nate, subversive and gothic presenta-
tion. Appropriately entitled “Army of 
Lovers”, themes of love collided with 
darkness in a spectacle of PVC, mili-
tary and lavishness. Models took to 
the runway in retro vision of a war-
mongering world. Yet, with this being 
Pam Hogg, her individual approach 
was applied as always. Models were 
not presented in one linear style, with 
inspirations and themes being taken 
from many different origins. 

Fabrics came in a wide range, 
from latex to mesh, with this be-
ing highlighted by the colour pal-
ette – colour blocking was clear to 
every piece, with red, black and silver 
dominating the line-up, often fin-
ished with subtle high-shine finishes. 
Though there was a retro lens applied 
to the pieces, modern approaches 
contrasted with old – there were nods 
to Marilyn Monroe and 50s house-
wives, though updated to the modern 
day with a futuristic outlook. To con-
tinue the fluidity of the show, Hogg 
respectably presented models of 
various heights, shapes and genders, 
challenging the outdated view of 
models on the catwalk all conforming 
to the same standard. Though some 
silhouettes may have appeared sim-
plistic, they were anything but boring 
due to finishes, accessories, cuttings 
and make-up. 

The show closed with Fearne 
Cotton and a model draped in thorny 
roses, perhaps an appropriate meta-
phor for the designer’s vision.

designer profile



A
s London Fash-
ion Week was 
well underway, 
it was great 
to see design-

ers from all around the globe, 
culminating in one location to 
show their art off to the rest of 
the world. The six designers fea-
turing in the event, The Pink 
Tree Company by Mohsin Sayeed, 
Maheen Khan, Sonya Battla, Hamza Bokhari (Jeem), Zuria Dor and Mu-
nib Nawaz didn’t disappoint in taking Pakistani culture and transform-
ing it into a contemporary modern design. Maheen Khan’s collection 
Gulabo, was inspired by the hippy movement of the sixties and seven-
ties as well as the outfits worn by those travelling through the mountain 
trails of Pakistan. Key pieces of the collection included stark patterned 
flowing fabrics accompanied with large antique looking head piecess. 
   Hamza Bokhari and his collection, Songs of my Nation focused on creat-
ing pieces that were not only suitable for those in Pakistan, but for a wider 
international audience. The designer showed this through the fantastic de-
tailing of mythical birds and florals contrasted by the sharp cut of the fab-
rics. Munib Nawaz’s Sci-piritual showcased his men’s collection which paid 
a homage to the traditional ‘rilli’ patchwork on one of the jackets, as well as a 
hand-embroidered leather bike jacket ultimately creating a creative, stylish 
look. Mohsin Sayeed’s The Pink Tree Company collection titled Jahan was 
full of vibrant coloured fabrics and embroidered hand-written calligraphy.  
    What appeared to be most striking at first glance was the large nose rings 
around the models’ septum. Sonya Battla became a mark of high-end fash-
ion when she opened her own boutique in 1999. With her collection titled 
WEAVE – Indigo Infusion showed off a lovely colour palate of blues and cream.  
      Battla’s inspiration for the collection were the Sufi shrines of Paki-
stan. Lastly, Zuria Dor, co-founded by two young female Pakistanis 
with backgrounds in product design engineering and aerospace engi-
neering created a number of ready-to-wear ensembles. Their collec-
tion, Tropical Romanticism, was inspired by tropical hues of nature.  
         With the warm undertones of colour to the outfits and the almost 
ethereal nature of some of the fabrics showcased, it was difficult not to be 
mesmerised by the models walking up and down the runway.

Fashion DNA Pakistan
Written by HINA RANA  

Photography by MARIA KALINOWSKA

R
ohmir, the Spanish Collection ‘El Castillo Secreto’ by the 
designer Olga Roh, was definitely a memorable show. 
Fusing the catwalk with the unique can-can dancing 
produced an elegant and enjoyable atmosphere. The 
models seemed to almost glide alongside the dancer. 

They had come from Paris especially for this show, as was announced 
at the beginning. The show started with a video, setting the con-
text in Spain, with the model strolling through greenery and standing 
on top of a medieval castle. This was a concise and stimulating way to 
show how Roh’s influence of traditional Spanish goes back far in time.  
 Rohmir is a Swiss luxury fashion brand, which produces and sells 
ready-to-wear clothing and accessories for women.  The collection cer-
tainly gave an air of the clothes being wearable, in addition to being ex-
travagant. The theme of traditional Spanish attire, can be seen in the 
subtlety of accessories and the accents of the outfits: the gold, black lace 
and pearl trims that appeared to accompany every piece.  It was a new 
take on traditionally Spanish clothing, and could be seen worn by con-
temporary women. The ruffles were visible in every outfit in some way, 
even though the cuts of the garments meant that they remained mod-

ern and wearable. The colours that were dominant within 
the collection were black, red and golden gave the per-

fect fusion of fresh style with the heritage of Spain, 
which was further emphasised by the feather details. 

Alongside the individual pieces, the music and the 
flamenco dancer highlighted the theme of the collection.  
 The accessories were what really united the theme: 

the wide rimmed, pearl embellished hats, the rose hair 
ornaments and the tassel like earrings decorated all of 

the outfits presented as part of the collection. It was 
filled with shine and sparkle and glamour, but at the 

same time did not intimidate the viewers that would be 
interested in more casual and every day clothing. The 
outfits varied from intricately elaborate and elegant 
gowns to beautiful cocktail dresses to the more casual 
flared trousers and coat in matching jacquard prints. 
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Written by MARIA KALINOWSKA   

Photography by MARIA KALINOWSKA
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Haluminous
THE Basics of street wear given an exhilarating edge, hANNAH KIM SHOWS US THE UNSEEN SIDE OF URBAn style
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Written by AMELIA CLARKE  Photography by MARIA KALINOWSKA and JENNY CAO

Hannah Kim, the designer behind the Sydney-based womenswear brand Halumi-
nous, presented the A/W17 collection in a space of transit. Unlike other presen-
tations during London Fashion Week which have specific locations with security 

on the door, Haluminous occupied a small area, barely separate from the corridors which 
attendees pass through on the way to other shows. Yet, despite its humble location, the pres-
entation is anything but demure. 

A departure from the pastel colours of S/S17 - but a continuation of the ‘youthful silhou-
ettes’ that she is noted for - Haluminous at LFW17 is an affront of embellished streetwear. 
With a screeching soundtrack, glaring red lights, and an erratic contortionist as the fo-
cal point of the spectacle, the models make a slow and shuffling journey around the con-
tortionist who is encircled by lilies and candles, almost zombie-like in their movements.  
The styling of the presentation is a concoction: hair is structured in stiff face-framing rip-
ples, descending into manic backcombing in the lengths; eyes are haloed in stark white or 
hazy red and oriental symbols are scrawled onto skin, disappearing into the necklines and 
sleeves. 

There’s a distinct juxtaposition and blending of genre, styles and formats on display at 
Haluminous. The brand is noted for its ‘street style’ aesthetic, with basic hoodies and socks 
with sliders on every model, and yet these items are heavily embellished and beaded, deco-
rated in delicate lily designs - lilies symbolising innocence, purity, chastity -  as well as thick, 
gridded fabric overlays. 

The show juxtaposes doe-eyed, high cheek-boned faces with lily white eyelashes by 
framing them with jewellery made with safety pins. The sharp points of these safety pins jut 
out from statement earrings in a way that is enchantingly menacing. Ruffled necklines meet 
tailored dresses, while thick roll neck jumpers and bold, sealing wax-red sweatshirts are 
modelled alongside sheer, drop waistline dresses reminiscent of 1930s daywear silhouettes. 
There is something structured yet undone about Haluminous’s pieces - unhemmed edges, 
ripped fabric, scrawled symbols and messy, dynamic studding form a collection that honours 
the textile-design background of designer Hannah Kim, while retaining the robust shapes 
and sleek textures of modern streetwear.

Cautiously we step downstairs of the Royal So-
ciety of Arts building towards the growing 
sound of booming naughties pop. As we make 

our way into a basement filled with pink lights and 
shimmery disco balls, a crowd of dancers are rub-
bing shoulders to the pounding rhythm. De-
spite the resemblance, this isn’t a hazy 
night at the nearby GAY at Heaven un-
der the arches, this is Clio Peppiatt’s  
A/W17 presentation. The atmosphere 
is fun and feel-good. Initially, it’s hard 
to distinguish the models from guests; 
both are posing with drinks in their 
hands, talking among friends, the only 
difference being that spectators actu-
ally seem self-conscious about doing so. 
While models are usually hired to be un-
naturally poised, Clio Peppiatt’s presen-
tation is the one of very few where the 
models were able to move, act and talk 
freely. We see Charlie Baxter, a previous 
model for Clio Peppiatt’s presentations, 
taking out her phone to post a selfie on 
her active Instagram page while the oth-
er girls in circled groups are stood casu-
ally discussing nights out in town. Part of 
the allure of this creative direction is that it 

creates a certain personality for the show that reflects the 
clientele. The inspiration behind this collection was the 
landscape of digital dating, and a generation caught up 
in the perils of carefree, hookup culture. the clientele. 

The inspiration behind this collection was the landscape 
of digital dating, and a generation caught up in the per-

ils of carefree, hookup culture. The tongue-in-cheek, 
yet earnest ‘Y2K’ aesthetic and concern with digital 
communication echoes the work of video artist and 
superstar Molly Soda (mollysoda exposed).

A key motif of the collection was the ‘love rat’ 
which featured on pieces ranging from a daring 
red satin jumpsuit with an embroided dagger 
through a heart on the back, to a lilac sweat-
shirt with rats dancing across the chest. Neon 
bouffants, electric hues of mascara, and shim-
mering pink eyeshadow added to the flurry 
of colour and magic sported by the mod-
els. The eclectic styling is totally pulled off 
through a combination of cool streetwear 

with a bright, zany internet aesthetic. Over-
all, the concept comes across on the right 
side of the earnest/ironic dichotomy. Accom-

paning the show was a short film, looped on 
retro tv screens, which featured a young woman 

listlessly waiting to hear back from her digital 
sweetheart. 

Clio Peppiatt
Written by PAIGE MURPHY Photography by JENNY CAO

the 21st century 90s kids of fashion



Dilara Findikoglu
Punk, guerilla and unapologetic - all words securely attached to Findikoglu
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Written by DALE LYSTER  Photography by SARAH PIANTADOSI

A recent graduate, Findikoglu finds herself in the 
pool of new and upcoming designers. Findikoglu 
is a designer who is bravely and unapologetically 
a rule breaker. Take her early days as an example 
of her attitude - when she was rejected by Saint 
Martins to partake in their official press show, 
she presented her collection in their courtyard, 
in a bid to woo press and establish herself in the 
process. 
A rebel by nature, Findikoglu also has a wearable 

side to her work. She has amassed public admir-
ers from FKA Twigs to Grimes. 

Her spring collection saw flares, band tees, 
pin-striped jackets and finishings varying from 
embroideries and leather flowers to real blos-
soms. While she of course wants to see people 
wearing her pieces, she wishes to preserve the 
aesthetic value of the garment, and for it not to 
be lost in the process. She reflects that she simply 
wishes to go her own way. 

M
i r r o r i n g 
the turmoil 
of today’s 
world, Di-
lara Findiko-

glu’s work elegantly combines 
the comcepts of destruction and 
rebirth. The hellish collection 
presents a view to the onlooker of 
a world that could be. Findikoglu 
reflects upon a world in which po-
etically-viewed tragedies leave the 
planet in a bitter and lonely state. 
From this perspective, Findiko-
glu conceptualises her collection 
in such a post-apocalyptic state. 
However, rather than presenting 
a bare and barren collection, she 
uses this viewpoint as a source of 
opportunity and rebirth, rather 
than a wasteland.

In a phoenix-like display of 
rebirth and opportunity, the col-
lection evokes a message of host-
ing a new species, a human 2.0, 
if you like: an alien species that 
knows no boundaries of gender, 
origins, or culture. Thus, there is 
a great fluidity of  combined ideas 
to the collection. The pieces do 
not feel like a mash-up of various 
ideas from polar backgrounds, 
but elements of diverse and com-
plimentary backgrounds, coming 
together to be celebrated. There  is 
everything from Victorian dresses 
combined with medieval imagery 
to Ziggy Stardust capes adorned 
with Shakespearean clowns.

This vision that Dilara 
Findikoglu wishes to present is 
one in which a new world order 
thrives and shines bright in its 
crimson-tinted flames. There are 
new approaches to faith, gender, 
speecg, dress and unity that the 
onlooker is presented with: some-
thing for us to simply look on in 
awe, and above all else, to learn 
from.
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